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COAT £65 
SHIRT £30 
JEANS £2S 
SHOES £62 
BELT (2 PACK) £10 
JUMPSUIT £50 
BAG £14 
JEWELLERY 
FROM £8 

NEXT.CO.UK 

SHOP BY 10PM 
FOR NEXT DAY 
DELIVERY TO HOME-* 


Standard delivery charge 
applies, UK mainland only, 
subject to stock, courier 
area and avaiiability. 
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LOOK 


Your Big Fashion Issue Is Here! 

The hottest looks, best new trends and coolest street-style 
inspo . . . Yep, it’s all here - think of this issue as your very 
own shopping list (from page 18) . Plus, get a sneak peek 
at what the Zoo^ team wears to Fashion Week (page 62) . If you’ve got an 
iPhone or iPad, Look is available to download - search iacLook magazine in 
the App Store. Let us know what you think of the issue -tweet @MissAliHall. 
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The Cut 
ForEwis 


Nottingham Trent 
student Yvonne Shu Yao 
is the latest winner of 
Evans’ designer search. 
Judged by industry 
insiders, Yvonne’s 
underwater-inspired, 
digital prints pack 
in the sort of detail 
you usually only see 
on designer buys. 
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Shirt, £45 
Trousers, ' 
£45, both The ^ 

Cut for Evans 

Shoes, 

stylist's own ■ 

Earrings, £5; ring, 

£5, both Evans 
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rZChristianaHadjipapa 
C_) For Warehouse 

Warehouse and the British Fashion Council 
have crowned De Montfort University grad 
Christiana Hadjipapa winner of their design 
competition. The bold prints are inspired 
by merging cultures - 1 could totally see 
Rihanna rocking this bomber. 



Jacket, £120 
Jeans, £36 
both Christiana 
Hadjipapa for 
Warehouse 
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For skin beyond flawless. That lasts all day. All the coverage. None of 
the weight. In 21 shades. Allergy Tested. 100% Fragrance Free. 

New 2-in-1 Beyond Perfectin g™ Foundation + Concealer. CLINIQUE 





Topshop 

Magic 

Liner 

£6.50 


Foolproof 
Liner Flick 

A daily battle with my 
liquid liner often leaves 
me with smudges and 
flicks that are never quite 
even. But not anymore, 
thanks to Topshop’s 
amazing Magic liner 
- it glides on smoother 
than any formula I’ve 
used before. Plus, the 
tapered, thin nib and 
jet-black shade deliver 
a flawless line, making 
it easy peasy to get a 
perfect cat-eye effect 
on the first attempt. 



RedllcrjeOM! 
Lulu Guinne^’s 
Red Nose 
DayTotes 

To help you celebrate 
Red Nose Day in style on 
13 March, Lulu Guinness 
has teamed up with 
Sainsbury’s to create 
three limited-edition 
totes. Totally inspired by 
her main line and oozing 
her signature kitsch, the 
totes feature monochrome 
stripes, lips, cartoon eyes 
and, of course, red noses. 

Each one costs just £5, 
with £1.50 going to Comic 
Relief I’m tempted to 
buy all three - it is for 
charity, after all. 




Alexander 
McQueen’s 
Leopard Courts 

When it came to choosing a chic 
pair of courts to hit the Fashion 
Week shows in, it had to be 
iconic LFW label Alexander 
McQueen. The three-inch heel 
means you don’t have to sacrifice 
comfort for style, and they’ll go 
with everything from pencil skirts 
to culottes and off-duty denim. 



Rings 

£29.90 each 


GetltOr 

Re&retlt 

LoIa&Grace’s 

Amazing 

CocktailRings 

Aknockout cocktail ring wflT 
never go out of style, and I 
couldn’t believe it when I found 
out Lola & Grace’s sparklers clock 
in at under £30. In a rainbow of 
colours andonagold, rose gold 
or silver band, try teaming two 
together for maximum impact. 
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FashionMoment 



Rihanna’s 


Donning the biggest - and pinkest - frockweVe ever 
seen on the red carpet, Rihanna stole the Grammys 
show in this haute couture confection 




Takingtheactofbeing 
fashionably [ate to the 
limit, Rihanna arrived 
at this year's Grammys 
minutes before the 
show kicked off. But 
boywas she worth 
thewait. Rocking down 
the red carpet in a 
couture Giambattista 
Valligown, Ri-Ri 
embraced hergirlie 
side. So large ittook 
up no less than three 
seats, could practically 
be seen from space 
(haveyou seen that 
lnstagram?)and 
needed some celeb 
assistance in theform 
ofKaty Perry, there 
was no missing our 
fave style chameleon 
inthisone. Amazing. 







Adriana Lima 
is wearing 
Natural Beige. 










SHE’S BORN WITH IT. MAYBE IT'S MAYBELLINE 
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FLAWLESS 

NUDE 


Concentrated pigments cover flawlessly, 
yet it is 12x FINER* and gives 
a perfectly nude finish and feel. 

100% second skin perfection. 

'' WWI 

7 perfect shades. 

TRY IT. FEEL IT. BELIEVE IT. 


FLAWLESS 


NUDE 


To discover our pro application video and for 

make-up artist tips, visit maybeljne.co.uk/drearn 
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‘How OurFrienddup 
Has Saved Me’ 


On the outside, they look like party pals having the time oftheir lives, but 
there’s more to Cara and Kendall’s friendship than fun, as Lookreports 




O ur left arm, our 
right kidney, 
those Zara 
boots. . . oh, what 
we’d give to be 
best friends with 
CaraDelevingne. 
But we’re going 

to be waiting a while, because right now, 
it’s all about ‘Cardall’ : Cara and Kendall. 

As the anniversary of their friendship 
approaches (the pair hit it off at Giles 
Deacon’s LFW show last February) , 
Look can reveal the models are tighter 
than ever. They shared the catwalk 
at Chanel’s feminist revolution in 
September, closed the brand’s opulent 
Metiers d’Art show in December, and 
even arrived at the British Fashion 
Awards holding hands. In fact, they’re 
such good friends, Kendall, 19, allowed 
Cara to grill her and half-sister Kim, 

34, on sex, death and, er, peeing 
outside, for ZOVE magaxinerecently 
‘Everyone in the world knows [the 
Kardashians] ,’ Cara said last week, 
when asked about the family 


‘Everyone has a particular idea of 
them. I wanted to crack that. ’ 

But if their relationship is close now, 
it’s about to become even closer, as 
Look can reveal Kendall is searching 
for a home away from home in 
London, and she and Cara, 22, are 
even considering being flatmates. 

It isn’t just family friendships and 
a similar taste in boyband members 
-they both dated ID’s Harry Styles 
- that’s behind Kendall and Cara’s 
growing bond. According to insiders, 
Cara has credited Kendall’s friendship 
with ‘saving’ her as she endures weeks 
without seeing her own flesh and 
blood. ‘Missing my family’ she tweeted 
back in January ‘Everybody thinks of 
Cara as being so independent that she 
can deal with anything, but she’s 
actually really sensitive and very close 
to her siblings,’ a Delevingne insider 
ioXdLook. ‘Her grandmother died last 
month, which has been particularly 
tough for her - not least because she 
hadn’t been home much in the . 

weeks leading up to it. Kendall 



The pair were 

inseparable 

attheBFAs 
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Kanyeand Kim love 
hanging out with 
such fashion royalty 


The Kardashian 
sisters are very 
protective of Cara 


picked up on all of that - she’s good 
at reading people - and went out of 
her way to introduce her to the whole 
Kardashian family Of course, with 
Cara’s natural charisma, they loved 
her from the word go, and they’re 
very protective of her. Nowadays, 
it’s like they’ve practically adopted 
her. They even spell her name with 
a ‘K’ whenever they text! ’ 

Another source adds: ‘Whenever 
Cara’s in LA, she spends the night 
at Kendall’s mum Kris’s place and gets 
invited to family dinners. She loves 
their loud, party-loving world. It’s 
giving her the 
security she needs. 

Cara hasn’t officially 
moved out of her 
parents’ house in 
the UK yet, so when 
she’s in another 
country, she really 
craves a family unit. ’ 

It helps that Cara 
and Kendall come 
from surprisingly 
similar worlds. 

Brought up in a 
£10million Belgravia 
mansion, Cara 
boasts Dame Joan 
Collins as her 
godmother, and her 
grandmother was 
lady-in-waiting to 
Princess Margaret. 

Her sister Poppy has 
been the fashion 
industry’s darling 
since 2008, and Cara 
did her first shoot 
at ten. Meanwhile, 

5,000 miles away, 

Kendall made her 
first appearance 
onKeeping Up With 
The Kardashians 
at 11 and was signed 
to a modelling 
agency at 14. And 
let’s not even get started on her Vogue- 
covering, TV show-dominating, A-lister- 
marrying sisters and their accolades. 

No surprise then that these parallels 
have accelerated Cardall’s friendship 
- and Cara’s relationship with the rest 
of the family ‘Cara has become really 
close to Khloe and Kris,’ said the 
insider. ‘Rob [Kardashian] and Scott 
[Disick] treat her like a baby sister, 
and Kanye is particularly keen to 
hang out with her. Of course, the fact 
that she’s fashion royalty goes a long 
way in that house. They all see her as 
the ultimate English “It” girl, and they 
love that she’s chosen them as her 



44TheyVe 
practi^Llly 
adopted 
Cara, They 
even spell 
her name 
wilhaK!^^ 


American family. But, most of all, they 
just think she’s hilarious. ’ 

The much-famed Kardashian 
ambition is another reason behind 
Cara’s closeness to the family. While 
she’s never hidden her desire to move 
into acting (she recently finished filming 
Paper Towns, and The Face Of An Angel 
is due to hit screens in March) , her 
parents aren’t as keen. In fact, her father 
Charles even gave a rare interview 
voicing his disapproval. ‘I’d much rather 
she stayed with modelling,’ he said. 

‘It’s more lucrative for a start. There 
are very, very few people who ever 
make it in acting.’ 
Could you imagine 
Kris Jenner telling 
the world she 
doubted her 
daughters’ success? 

‘When her dad 
spoke to the press, 

I think Cara was really 
taken aback,’ explains 
Zoo^k insider. 

‘She knows her 
parents have high 
expectations for her, 
but she’s working 
hard. To hear her dad 
express his doubts 
must’ve really hurt. 
She had a heart-to- 
heart with Kris about 
it and that really 
helped her regain 
her confidence. 

She says that 
when she’s with the 
Kardashians, she feels 
good about herself ’ 
And while the 
Kardashians have 
been there for Cara, 
she’s been there 
for them, too. Earlier 
this month, she 
proved her loyalty 
by calling Kendall 
just moments after 
she heard her father Bruce Jenner 
was involved in a serious car accident 
that left a 69-year-old woman dead 
and saw Bruce breathalysed in the 
street. ‘Cara offered to cancel her 
plans and head straight over to 
Kendall’s house,’ says our insider. 

‘She’s there for Kendall no matter 
what, and I think the whole family 
really appreciates that. ’ 

Our source concludes: ‘Kendall 
adores Cara. She thinks she’s the 
funniest friend she’s got and loves how 
she doesn’t bullshit anyone - and Cara 
feels the same way They’re more than 
just friends. They’re best friends. ’ 
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GET THE LOOK APP 

Download it now on 


App Store y GtHigk play 
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NEW % m 

scandXleyes XX-TREIVIE 

VOLUME & LENGTH MAS<mF 

Extreme high-impact volume. 

Endless dramatic length. 

Lashes stretched to their max! 

Georgia May dagger wears ScandalEyes XX-treme Mascara 003 Extreme 
Black and Smoke n’ Shine automatic liner in #001 Little Black Smokey. 
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HowTo London Pa 


Finally'! Acne’s Cult Designer 
heater Htts The High Jkreet 

Pay tribute to the sold-out sweatshirt the bloggers just can't stop 
wearing with these affordable homages... 



Like so many of their designs before 
it, Acne’s L.Nyg.23 sweatshirt has 
become a serious wardrobe icon. 
Bloggers and fashionistas galore 
made a statement in the slogan 
stunner, causing the £220 design to 
sell out. Everywhere. While it’s worth 
trying to track one down on eBay, you 
could save yourself a small fortune - 
and stay on trend - by snapping up 
a looky-likey from Just Female or 
Mango. That grey, burgundy and gold 
mix will have you looking Acne-esque 
in no time. Make it work with jeans 
and trainers for an effortlessly casual 
look or add it to your night-out arsenal 
and team with a miniskirt and heels. 
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W Cool Buys 


shim Week Cool 


As the shows kick off, 
we Ve got the scoop on 
what you need to stay 
ahead of the style game 
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The Only Boot 
To Storm The 
Shows In 

Comfort anc/fashion credentials? 

If stime to embrace the kitten heel... 


Thanks to Saint Laurent’s cult lace-up 
booties, those in the know are 
stashing sky-high heels in favour of 
a rather more practical height. Yep, the 
kitten heel is back, and it’s seriously 
cool. We’re talking sharp, polished 
ankle boots with glossy details, 
propped up by a mini heel. Fearne 
Cotton can’t take her Saint Laurent 
beauties off, wearing them with 
everything from tailored trews to 
pleated midis, proving just how 
practical they are. Lucky for us, the 
high street is already nailing it. Look 
for lace-ups, zip details and pointed 
toes to score a style home run. 






Peame 

Cotton 


imjurent 


FromBodcnTo 
Burberry -It’s 
LFW’s New ‘r Girl 


Hannah Dodd is the latest model face 
set to storm the fashion world... 


When Burberry released that Romeo 
Beckham Christmas film, we couldn’t 
help but recognise the leading lady 
from some of our favourite high-street 
campaigns. Performing arts student 
Hannah Dodd, 19, is the face of brands 
such as Primark, Boden and Monsoon. 
And after making a FROW appearance 
at Burbs’ recent men’s show, she’s 
being hotly tipped to walk their LFW 
catwalk this week. ‘It still hasn’t sunk 
in, ’ she told us . ‘I’m very excited to be 
part of the Burberry family. ’ 


www.renault.co.LJk 



RENAULT CLIO DYNAMIQUE MEDIANAV 1.2 16V 75 

Touchscreen navigation ^ 16'‘ alloy wheels ^ 4-year warranty^ 

SEDUCTIVE OFFERS FROM £159 PER MONTH 

WITH £1,500 DEPOSIT CONTRIBUTION' AND 3 YEARS' SERVICE PACKAGE £199“ UNTIL 31 MARCH 



REPRESENTATIVE EXAMPLE 


48 monthly payments of 

£159 

Dealer deposit contribution 

£1,500 

Optional final payment 

£5,008 

Duration (months) 

49 

Customer deposit 

£1,290 

Total amount of credit 

£10,705 

Option to purchase fee 

£149 

Fixed interest rate p.a. 

6.12% 

Cash price 

£13,495 

Finance facility fee 

£99 

Total amount payable 

£15,678 

6.9% APR representative 


The official fuel consumption figures in mpg (1/1 00km) for the car shown are: urban 40.4 (7); extra-urban 60.1 (4.7); 
combined 51.4 (5.5). The official CO^ emissions are 127g/km. EU Directive and Regulation 692/2008 test environment 
figures. Fuel consumption and CO 2 may vary according to driving styles, road conditions and other factors. 

Finance provided by RCI Financial Services Limited, PO Box 149, Watford WD17 1FJ. Subject to status. Guarantees and indemnities may be required. You must be at least 18 and a UK 
resident (excluding the Isle of Man and Channel Islands). Terms and conditions apply. Our dealership introduces customers to a limited number of financial providers including HCl 
Financial Services Ltd. Offer based on 6,000 miles per annum, excess mileage 8p per mile inc VAT. Offers cannot be used with other schemes or finance offers and are available on 
featured new vehicle when ordered and registered between 3 February 2015 and 31 March 2015. Participating dealers only. ^Deposit contribution shown is available to new Renault 
Finance customers when taking Renault Finance on Renault Clio (excluding Clio Expression). Clio shown has optional Flame Red Renault Ld. metallic paint, available at £595. 
t Four-year warranty applies to new vehicles when ordered from a UK Renault-approved dealer, Warranty up to 4 years/100,000 miles {whichever comes first). For full warranty terms 
and conditions visit www.renaulLco,uk/warranty **Service package available at £199 when the vehicle is ordered and registered by 31 March 2015. Visit renaulLco.uk/servicepackage 
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Say hello to the button-down 
denim dress, Alexa Chung’s 
newfave that’s tipped to be the 
season’s most-bought item. 

It’s all about a structured shape, 
crisp collar and lots of buttons. 
Alexa’s is from her AGJeans 
collection, but it’s the high 
street that’s sparked our 
obsession. Miss Selfridge’s 
style sold out in a few days, but 
more stock arrives in March, 
while Warehouse’s is already 
one of their most searched for 
items online. Wear with a suede 
jacket and knee-high boots to 
tap into the 70s trend, or with 
black tights and pointed pumps 
for a smarter approach. 

Miss 


Dorothy 

Perkins 


Selfridge 


Warehouse 


The FROVV Gang’s New IF Frock 

In need of a dress update? This one's set to storm the show scene... 




Embrace the spring weather with a new-season neck-warmer 




It’s time to switch your 
chunky winter woolly for 
the skinny, slinky cocktail 
scarf Officially the ‘It’ 
accessory of the Saint 
Laurent catwalk, it’s 
basically the statement 
necklace of 2015. Simply 
wrap it round your neck 
- letting one strip fall 
down your back - and 
you’ll have an instant 
wardrobe update that’s 
totally catwalk approved. 
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Very ILxcliisive: Vbui’ New 
liLxe Online I loLspol 

An online shopping destination packed with accessible 
designer lines and high-end high-street buys? Yep, Very Exclusive 
is every bit as amazing as it sounds... 


When it comes to making a wardrobe investment, there’s a new one- 
stop shop in town. Launching on 19 February, Veryexclusive.co.uk is 
the luxury sister site ofVeryco.uk, and its virtual rails will be full of 
amazing pieces from designer diffusion lines - think Red Valentino 
and Karl Lagerfeld - plus upscale high-street labels like Reiss and 
Free People. Some prices are at the higher end of the scale, but you 
can spread the cost over an interest-free three-month payment plan. 
Three Floor, Karl Lagerfeld and Lucy Choi have all created exclusive 
pieces for the launch. We bet the FROWers can’t wait. . . 



Three Floor 


Dress 

£190 


lumpsuit 

£160 
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LFW Cool Buys 

The Ij(X)k Team’s Key Picks 

From KaK’sexdusiveteestoSenso’s heels, here’s what’stopping ourwish list... 

T-shirt T-shirt 

£100 £100 
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ISIS What’s New 


Backpacks 

Go\let^c 

Ladies, put down the 
traditional tote and make way 
forthe luxe rucksack update 


Massive among the fash pack 
last season thanks to Cara’s 
namesake Mulberry creation, 
the rucksack returns for spring, 
but with a glossy makeover in 
the form of high-shine, metallic 
finishes. New Look is leading the 
pack with their boxy style in an 
array of colours, while Topshop, 
Boden and Whistles are in on 
the trend too. Forget slouchy 
sporty designs, though - this is 
all about grown-up, structured, 
clean lines. Practical and mega 
fashionable - need we say more? 






Topshop 

£34 


Dress, £22.99 
Shirt, £19.99 
Jeans, £22.99 
Bags, £19.99 each 
Necklace, £9.99 
Bracelet, £12.99 
all New Look 


Boden 

£139 s 


• A 




W Cool Buys 



Your Cost-Free 
FROWFix 

We've found the easiest way to get 
spring style. You're welcome 


Update your trusty tailored blazer and 
stay street chic this season by cinching 
it at the middle with a statement belt. 
Two humble wardrobe essentials, 
one killer new look. . . 
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‘My Story 
Moved 
Hundreds 
OfA-Listers 
To Tears’ 

Forget the awards and celebs 
- all eyes were on just one 
woman at this year’s Grammys: 
34-year-old domestic 
abuse survivor Brooke Axtell 



HI 


What’s New . 


A S Katy Perry took to 
the stage at this year’s 
Grammys, the auditorium 
- once loud with the buzz 
of A-listers - was silent. 

But it wasn’t Katy who had the 
celeb audience mesmerised - a 
little-known poet and activist called 
Brooke Axtell had been handed 
the microphone seconds before 



the singer’s performance. Brooke, 

34 - a victim of domestic abuse - 
shared her story, encouraging other 
victims to seek help and reducing 
the A-list audience to tears. 

After a year of passionate romance 
with a handsome, charming man, I was 
stunned when he began to abuse me,’ 
Brooke said in her speech. ‘I believed 
he was lashing out because he was in 
pain and needed help . . . what bound 
me to him was my desire to heal him. ’ 

Brooke first suffered abuse when 
she was raped by a group of strangers 
at the age of seven. Traumatised by 
the experience, she carried the secret 
into adulthood when she again 
became a victim of violence - this time 
at the hands of her boyfriend. T was 
terrified of him and ashamed I was in 
this position,’ Brooke recalls. When 
he threatened to kill her, she told her 
mum, who put her in touch with 
a shelter. Her recovery took time, but 
Brooke has since founded Survivor 
Healing + Empowerment (SHE) - 
a group that supports survivors of rape, 
abuse and sex trafficking. And through 
her work, she attracted the attention of 
Ken Ehrlich, executive producer of the 
Grammys, who invited her to kick off 
Katy Perry’s performance. ‘Ken said 


kk 

What 
bound 
me to 
him 
was my 
desire 
oheal 
lim. 

I was 
terrified 


they want to find ways to give their 
musicians and performing artists 
a platform to speak about issues 
that are important to them,’ 
explains Brooke. ‘Last year they 
addressed gay marriage and 
this year they wanted it to be 
violence against women. ’ 

Brooke was told to write something 
that was then sent to Katy ’s team, 
who loved what she’d done. ‘They 
wanted to see if we’d be a good 
match. I think it’s clear from the song 
that Katy [chose] to perform that she’s 
had an experience in her life where 
she felt devastated by a relationship. ’ 
The pair first met just days before 
the awards show, where they 
decided how the performance 
would work. Despite all eyes being 
on her, Brooke kept her cool. ‘I’ll 
be thinking of the survivors I’ve 
worked with,’ she said in an 
interview with Slate.com ahead of 
her powerful speech. ‘I’ll try not to 
focus on the fact that Beyonce and 
Madonna are sitting right there. ’ 

M If you ’re experiencing domestic 
abuse, or are worried about 
someone who is, call The National 
Domestic Violence Helpline 
on 0808 2000 247. 
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My secret to Fuller, 
younger looking hair 


Umfievw 


RECHARGE YOUR HAIR'S 


FULLNESS with NEW 


TREScwnS. 


Say no to the first signs of ageing hair. Recharge your hair's 
youthful fultness, softness and shine with this specialist 
anti-ageing Formula enriched with omega-3 and antioxidants. 

www.tresennme.CQ.uk 


TRESemme 


PROFESSIONAL AT YOUR FiNGERTiPa 
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Kardashian 


Emma 


Chop Stars! 

Everyone’s Rocking 

The W 


Mcole 


Kidman 


Kim 


Roberts 


This week, stars from Kim Kardashian 
to Mcole Kidman went for the chop. 
Meet this season’s hottest Tt’ haircut 


ollywood’s finest have 
been lining up to lop off 
their locks. Over the past 
few weeks, we’ve seen 
the likes of Katy Perry, 
Rosie Huntington-Whiteley and 
Emma Roberts debut shoulder- 
skimming, long bobs - aka ‘the lob’ . 
Then, less than two weeks ago, 
Nicole Kidman and Kim Kardashian 
jumped on the bandwagon, and 
ditched their lengthy tresses. 

London-based celeb hairstylist 
Adam Reed explains why the lob 


has skyrocketed up the beauty 
charts. He says: ‘It’s awards season, 
the time of year when celebs are 
looking to try something different. 
The shorter style has a looser, 
cooler feel - it’s fresh, modern 
and mega flattering. ’ 

Fine-haired ladies are in luck, too, 
because without the weighty length 
a lob will instantly make your hair 
look thicker. With everyone joining 
the short hair club, we’ve hailed 
the lob the style of the season. It’s 
time to get your stylist on speed dial. 



kk 

This 

shorter 

style 

has a 

looser, 

cooler 

feel 


Your Lob Jl 
Styling Kit 

All the essential you need 

I Befo re b iow-d ry i n g , 

use Percy & Reed 
Abundantly Bouncy 
Volumising Mousse, £12, 

for iong-iasting volume. 

2 Shorter hair looks great with 
plenty of movement so 
create waves with GHD Curve 
Classic Wave Wand, £110 

3 Add extra oomph to waves 
with Toni & Guy Classic 
PerfectTease Dry Shampoo, £7.49 
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A taste 

nowhere else oh eterith 


Elevate your latte with Colombia Nariho Origin Espresso. 
. Layers of honey sweetness with a dry, nutty finish. 


STARBUCKS* 


® 2015 Starbucks Coffee Company. All rights reserved. 
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Sophie (above centre) 
and Manon (above right) 
celebrate with a relative 
outside Grasse courthouse 
after being awarded 
around £1.4m in damages 
for the hospital blunder 


Sophie was unaware that 
baby Manon was, in fact, 
another woman's child 


It was the case that shocked a nation: when SO-year-old 
Manon Serrano was born, she was swapped with another 
baby Last week, the awful mistake was finaUyresolved. . . 


I magine discovering that your 
father isn’t related to you. And 
then, in another blow, that your 
mother isn’t either. In fact, you 
were swapped at birth with 
another baby in hospital and have no 
biological connection to your parents 
at all. It sounds like a Coronation 
Street storyline, but for Manon 
Serrano, this was the horrifying reality 
she had to face up to aged just ten. 

Fast-forward to today. . . Manon, 
now 20, and the family who raised 
her have just been awarded around 
£1 .4m in compensation for the 
error that has shocked France to its 
core for the past decade. ‘Now I can 
move on,’ Manon said outside court 
when the verdict was announced 
last week. ‘We have nothing more 
to fight for. ’ The other family in 
question, who lived just 18 miles 
away from Manon when she 
was growing up, have also been 
awarded compensation, but have 


asked to remain anonymous. 

The blunder occurred when Manon 
was placed in an incubator shortly after 
her birth at a private maternity clinic 
alongside another newborn. Both 
their mothers remarked that their 
daughters’ hair looked different 
when they next held them but, upon 
reassurance from the nurse, decided 
not to take the matter further and took 
their babies home. ‘I was 18 years old,’ 
recalls Sophie, who was given Manon, 
and brought her up as her own. ‘I was 
young and tired. If [only] I had insisted, 
if [only] I had asked more questions. ’ 

It was when the girls were ten years 
old that the mistake came to light. 
Manon looked so different to Sophie 
and her (now-estranged) husband, 
that she was often teased at school and 
Manon’s father asked for a paternity 
test. The results revealed what he 
suspected: he was not Manon’s 
biological father -but also shockingly 
that Sophie was not her mother, either. 
‘I was lost, completely knocked 
sideways,’ Sophie said of the time, and 
she immediately contacted the clinic, 
who discovered that a possible baby 


swap could 
have occurred. 

The two families 
arranged to meet, 
but after ten years 
of raising their 
daughters they 
didn’t want to 
reverse the swap. 

‘What does a ten- 
year-old do when 
she learns 
something like 
this?’ Manon 
recalls. ‘It was a 
pretty disturbing 
moment, ^u find 
yourself in front 
of a woman who’s biologically your 
mother, but is a stranger. ’ 

‘We tried to forge alink,’ says Sophie 
explaining that they now only have 
contact with the other family through 
their lawyers. ‘But it was too upsetting. ' 

Despite their ordeal, Sophie and 
Manon are closer than ever. ‘We were 
so afraid to lose one another,’ says 
Sophie. ‘We don’t need the same 
blood to feel part of the same family. ’ 
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NOW AVA LABLE 


CLICK AT W COLLECT AT 


YOUR LOCAL PEACOCKS STORE 


*TERMS AND CONDITIONS: This voucher entitles you to 20% off when you spend £35 or more on full price items at www.janenorman.co.uk only. One voucher code 
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LOOK Debate 



ShouldMadonnaBe Flashing 
Her In Her Fifties? 


Was her revealing outfit a good choice? Two A-list fashion gurus battle it out. 



44Yes, She Has Alw^s 
Pushed Boundaries 

Celebrity stylist Katie 
Greengrasssays: tyou gogirl!’ 

‘When I set eyes on Madonna’s 
Grammys outfit, I wasn’t surprised 
at all. And while others yelled, 

“Put it away! ” I wanted to buy 
her a drink. 

This is the woman who’s built 
a 30 -year career on shock tactics. 
Ever since she burst onto the scene. Madonna has 
pushed boundaries. It’s brilliant that she’s still doing it 
well into her sixth decade. Do we really want to see her 
take up gardening and marry a pensioner? No! Should 
she hide that fabulous derriere just because others 
don’t like it? Definitely not. 

Madonna has inspired me - and many others - since 
I was young. I remember watching her gyrating on stage 
and wanting to be her. It’s outfits like this that make her the 
idol she is. She does what the heck she wants - whatever 
her age - and that’s exactly what sets her apart from the 
flash-in-the-pan wannabes of today ’ 



44No, It Looks Dated 
And Desperate^ 

A-list fashionista Alex 
Longmore isn’t so sure... 

‘The Grammys have always been 
Madonna’s stage. Some of her 
most famous, controversial outfits 
have been aired on that red carpet. 
Unfortunately, she got it wrong 
this time. Everything about this 
Givenchy look is too much 
- there was no need to flash her legs and bum. She’s 
already an icon and people adore her, so she doesn’t 
need to resort to these attention-grabbing numbers. 

In fact, if she donned a much more pared-down, age- 
appropriate outfit, that’d really get people talking. 

I actually like the top part of this look - the bustier and 
her amazing shoulders are beautiful. Had she covered 
up her bottom half, she wouldn’t have looked so dated 
and desperate. 

You have to admire her self belief but, to me, this 
was more about hogging the spotlight than wearing 
something she felt comfortable in. ’ 
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LOOK 


/ IKI I 


If They’re Doing It, We’ve Got The Pics To Prove It! 



Red Carpet Love-In 



‘No,youcanThave 
your coat back - 1 kind of 
forgot to put a dress on../ 



Eddie Redmayne 
Hannah Bagshawe 

Eddie may have been the man ofthe 
BAFTAs winningthe Best Actor a wa rd , 
but he only had eyes for wife Hannah, 
who shone in a Valentino dress. The 33 
year old held her hand protectively as he 
walked her down the red carpet. Aww. 



I 


I 


Oh, he'sa chivalrous soul, 
that Cu m berbatch . The actor, 
38, notonlyapologisedtothe 
papsfor rushing offwith his 
pregnantfiancee Sophie, 36,^^ 
but he also lent her his coat 
to keep her warm atthe end 
ofthe night. If only we could 
seethe Maison Margiela 
dressshe had on underneath ! 


34 


James McAvoy 
Anne-Marie Duff 

James, 35, and Anne-Marie, 44, couldn't 
stopsnugglinguptooneanother infront 
ofthe paps. The actor looked very happy 
when his beautiful wife - wearing a 
Temperley gown - nuzzled hisface. Cute ! 



Yep, weTe so ready to 
see 50 angles of jamie 
- sorry, Shades Of Grey 





a] 

Dornan 

(^Amelia 

Warner 


Ifour husband was 
starring in an X-rated 
movie, we probably 
wouldntwatch iteither, 
so kudos to Amelia, 32, 
whoturnedupatthe 
Berlin premiere of 50 
Shades Of Greyto 
support Jamie, 32, last 
week. He confirmed she 
planned to dart out of 
the cinema before the 
film started. Fairenough. 



Instagrammy 
Winners 

John Legend 
&?Ghrissy 
Teigen 

If there was a n awa rd for 
having fun at posh celeb 
events, John, 36, and Chrissy, 
29,wouldtotallywin. From 
photobombing Meghan 
Trainorto being docked 
outoftheirhotelsuite, 
the modeland singer had a 
ballatthisyear'sGrammys. 

Nexttime can we cometoo? 



Guys, you're not going 
to get room service by 
lounging in corridors 



WalkingThelsIe 


Johnny Depp 
& Amber Heard 

Ifyou own a private island, you have to 
makethemostofit. Which is probably why 
-afterlegallytyingtheknotinLA-johnny, 
51, and Amber, 28, flewtothe Bahamas 
fora second ceremony. As Johnny kissed his 
new bride, his 12-year-old son Jack, who 
was best man, adorably looked away. Awks. 
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Feature 


We Started AKnitting Group. 


Now Cara D 
Wears Our 
Designs' 

Sixyears ago, best Mends Jade and Aurelie 
sold knitting kits online. Now they head up a 
celeb-loved fashion brand that’s going global 


H airspray perfume and 
frenzied shouts fill the 
air backstage at the Giles 
AW14 show. It’s a hive of 
activity, but in the middle of 
it all, standing calmly by a clothes rack, 
Cara Delevingne is knitting an orange 
sweater. Jade Harwood, 29, and Aurelie 
Popper, 30, are on hand to instruct 
her before she’s called to the catwalk, 
wearing one of the pair’s beanies. ‘She 
wouldn’t take it off,’ Jade laughs. 

‘She was so much fun - exactly 
as you’d imagine.’ 

With that, Instagram and 
Twitter were flooded with 
pictures, and the girls’ 
company. Wool And The 
Gang, was on the map. 

‘ [Collaborating with Giles] 
was magical,’ Aurelie 
recalls one year on. 

‘Having the approval of 
the fashion world wasn’t 
just about elevating the 
brand, but the whole 
community of knitters . ’ 

‘I started knitting with 
my grandma,’ Jade says. 

‘It’s a craft that could’ve 
disappeared, but it’s 
coming back.’ 

Having graduated 
with degrees in textile 
design from Central 


Saint Martins in 2008, the pair started 
selling knitting kits online, with step-by- 
step guides to designing everything 
from beanies and bags to dresses and 
tops. They also uploaded YouTube 
tutorials. ‘We were sick of just 
consuming,’ Jade says. ‘Fashion doesn’t 
have to be disposable. ’ Aurelie agrees: 
‘Everyone’s always on their phones, so 
taking time out to create something is 
special. It’s an achievement. ’ 

Knitters started sending pictures 
of their creations to the girls, who 
were surprised by the standard. ‘Other 
people were asking if they could 
buy the products without having 
to knit them, and the idea was born, ’ 
says Jade. They researched 
crowdsourcing businesses, where a 
company sells products made by 
freelancers (who take a share 
of the profits) , and realised 
they didn’t really exist in 
fashion. So they asked their 
regular knit-kit buyers if 
they’d want to sell their 
products. Lots of them did. 
They set up an application 
process where people 
would prove their knitting 
skills via Skype. 

Fast forward seven 
years and they now have 
150 ‘gang makers’ based 
around the UK, 2,500 on 




Jade^l 

Harwood 
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the waiting list and a collection of 
designs that can sell out in days. ‘If we 
need 50 hats, the gang makers let us 
know if they can do it, buy the wool 
from us, make the design and send it 
to us,’ Jade explains. ‘They can work 
at home or at our 
offices. Then they 
get 78 per cent of 
the profit.’ 

^en they got 
the email from 
Giles Deacon 
asking if Wool And 
The Gang would 
create the knitwear 
for his show, their gang makers dropped 
everything. ‘We had to make 250 hats in 
three weeks,’ Jade recalls. ‘Lots of our 
knitters are based outside London, but 
we still ended up with about 40 in our 
offices. It was so exciting.’ The idea was 
to give hats to everyone in the audience, 
so the FROW would be pictured 
wearing the brand. It worked, making 
the show one of Fashion Week’s most 
talked about. ‘Even the photographers 
wore them! ’Jade says. 

The brand’s celebrity following is 
growing. Last Christmas, Vivienne 
Westwood, Anya Hindmarch, House 
of Holland and Matthew Williamson 
designed jumpers that were knitted 


44Taking 
time out to create 
something is an 
achievementl^^ 


by the Wool And The Gang collective 
and sold for Save The Children. 

So, what’s next? Well, teaming up with 
Christopher Raeburn at LFWAW15 for 
one thing. And a push to expand their 
knitting parties. ‘Friends get together, 
sign up to a special 
online tutorial and 
evengetaSpotily 
playlist.’ Later this 
year, they’re 
expanding into 
America. ‘We want 
to be a global 
fashion brand that’s 
locally produced,’ 
Aurelie says. ‘If you want a hat in New 
York, we’ll have someone in New Y)rk 
to make it. ’ Looks like they’ve got the 
future all sewn up (sorry) . 

■ Visit Woolandthegang. com for more 
information and to shop the collection 


How To 
Become A 
Wool And The 
Gang Member 

I Fill in the questionnaire 
on the website 

Questions include: how 
many hours per weekcouid 
you knitforWATG? 

OTella good knitting joke 

^3no, seriously, they ask 
for one. You never know, 
a brilliant gag might improve 
yourchancesofcrawling up 
the waiting list. 

3 Be ready to show off 
your needle skills via 
photographs or a Skypecall 
Demand is so high, from both 
sellers and buyers, that they 
need to be sure you know 
whatyouYe doing. 


' Aurelie 


, 'Popper] 
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UXW What Pm Wearing 


How London’s 
Fash PackGets 
FROWReady 

These stylistas show offtheir best LFWlooks. 
Upload your pics at Lookco.uk/street-style 





Sweater, 

Self Portrait 
Slid, Zara 
Boot^_ 
& Other Stories" 
Clutch, Dannijo 
Sunglasses, 
Sundaysome 
where.com 
Necklace, from a 
Turkish market 
Bracelet, Cartier 
Bangle, Giles 
& Brother 


Becky Tong 

Dl, @beckytong 

TFW is [ike a style circus, so it's 
importantto stand out, butfor 
me, comfort is also key. This 


classic blackskirt and statement 


sweater combo createsthe perfect 
balance between the two.' 



Monica Barleycorn 


Motelrocks.com 
Shoes, Topshop 
Hat, H&M 
Bag, Primark 
Jewellery, 
Thecrystaldivide.com 


T-shirt, 


Blogger, Helloomonica.com 

'Dressing for London isabout going outside 
yourcomfortzoneand showing offyour 
favourite pieces. I'm loving slogansfor 
5S15, so I couldn't resist this coffee-themed 
tee from Missguided.co.uk. It'ssimple 
enough to workwith these vibranttrousers.' 


r 



Poppy 

Jamie 


TVpresenter, 

Poppyjamie.com 


Dress and ring, 

Kate Spade 
New York 
Shoes, Ursula 
Mascaro 

Bag, H&M 
Necklace, 

Poppy’s own 


I 



'London is the best sort 
of crazy! Five days, 
ten outfits, and I'm 
usually runningaround 
with a camera crew in 
tow, too. Thankfully, 

I havea great styling 
teamthathelpme 
pulltogetherlooksto 
keep stress levels 
toa minimum.' 
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Wearetwinset.com 


decidecfitokeepit 
iTiut^, with a Spring 
twisHhese culottes 
a re the perfect 
spring update! 


Left: 

Coat, French Connection 
Sweater and culottes, H&M 
Shoes, Russell & Bromley 
Clutch, Whistles 


Coat, Dorothy Perkins 
Sweater, ASOS 
Culottes, H&M 
Shoes, jimmy Choo 
Clutch, Whistles 



For more looks, 
check out 

‘Your Street Style’ on 


Lookmagazine 


Sweater and 
bag, Zara 
Skirt, Almost 
Famous 
Shoes, Hobbs 
Hat, Whistles 
Necklace, 

New Look 
Sunglasses and 
other jewellery, 
vintage 


Marsha 

Campbell 

Biogger, 

Styleofalondontallgirl. 

blogspot.co.uk 

'Flared midi skirts 
always playa key part 
in my Fashion Week 
wardrobe. They lookchic 
and elegant but, unlike 
body-con pend I shapes, 
theyYe much more 
practicalforthose 
quickdashesfrom 
show to show.' 



Emma 
Miller 

Model and blogger, 
Emmamiller.com 

'Orson Welles said: 
"Style is knowing who 
you are, what you 
wanttosay,anclnot 
givingadamn," so for 
Fashion Week, it's best 
notto overthink it. 

I lookforsomething 
versatile, like this 
printed boilersuit, 
which can take me 
from FROWto after- 
party effortlessly.' 




AlexaiKdra 

Ste(±man 

Stylist and blogger, 
The-frugality.com 

'Aftereightyearsof 
doing the shows, I take 
pleasure in feeling 
comfortable, so 
flats are an absolute 
must. My style isquite 
classic, but with a few 
accessoriesthatgive 
it wow factor. What 
betterwayto dress up 
a high-street clutch than 
with these fun Anya 
Hindmarch stickers?' 


Coat, Mangi in 

Sweatericfcj^ 

jeans, AG jeans 
Shoes, New Look 
Uutch, Gap 
Stickers, Anya 
Hindmarch 

rings, " ^ ^ ^ 

Armedelamour>cQm 
0ta€«ieL.Astley Clarke 
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Candice 

Swanepoel 

Interview 


‘M^’ Mum 
Inspiiud Mv 

New Collection 


As she launches her amazing new denim collection, Victoria’s Secret 
Angel Candice Swanepoel talks jeans, juice and good ol’ fry ups. . . 


I magine being a Victoria’s Secret 
Angel. You’re gorgeous, you 
travel the world and get 
to dress up in oversized wings 
on a regular basis. Yep, it’s a 
lifestyle we’d definitely sign 
up for. And (we’re not getting 
carried away here at all) if we 
were to choose which Angel to be, 
^dddefinitely choose Candice 
Swanepoel. Why? Well, putting aside 
the blonde locks and megawatt smile, 
the 26-year-old is seriously cool. Fluent 
in three languages, when she’s not in 
Rio with her Brazilian model boyfriend 
Hermann Nicoli, she’s in New York 
hanging out with bessies Rosie 
Huntington- 
Whiteleyand 
BehatiPrinsloo. 

Plus, she has 
amazingsVfl^. 

Whether it’s a 
floor-length 
dress or torn 
jeans, we pretty 
much want her 
whole wardrobe. And, luckily for us, 
now we can. Candice, who has been 
an Angel since 2010, has collaborated 
with denim brand Mother to design her 
own collection for charity We caught 
up with the South African-born model 
to hear all about it.... 

Candice, weYe loving your Mother 
collection. What inspired you to do it? 
Mother approached me with this 
project - after I met them I realised 
it was a perfect partnership. Not 
only would I be able try my hand at 
designing my own line but I’d also 
be able to help an amazing charity 
- mothers2mothers . 


Ah, yes, proceeds from the collection 
go towards the charity. Give us the 
lowdown on this great cause. 

They’re an organisation based in 
South Africa that works to prevent the 
transmission of HIV from mothers to 
their babies. They train, employ and 
empower mothers living with HI\( who 
then become Mentor Mothers. Those 
incredible women work alongside 
doctors and nurses in understaffed 
health centres to provide life-saving 
education and support to other 
HIV-positive pregnant women. Since 
2001, the organisation has reached 
more than 1.2 million HlVpositive 
mothers and in nine countries in sub- 
Saharan Africa. 
It's great 
that you're 
supporting the 
campaign. 
What's your 
own mum's 
style like? 

I love her style. 

In the 80s she 
was an aerobics teacher and she 
permed her hair and wore these huge 
earrings and high-cut thong leotards. 

A lot of my style inspiration comes 
from the 70s and 80s. 

Are the two of you super-close? 

Very In the beginning [my parents] 
were the ones who encouraged me to 
keep modelling because there weren’t 
many opportunities in South Africa for 
young people. If I was ever homesick 
and wanted to come home, my mom 
was strong and said I should stick it out. 
Back to the collection- what 
inspired the designs? 

I was very excited about being able 


^Denim is 

myjE^o-tooulfiL. 

1 alwa>'s feel 
goodinjeans^^ 



VlCTd 




Candice gets a lot 
ofstyleinspofrom 
her mum Eileen 


With boyfriend 
of nine years, 
model Hermann 


to recreate and perfect some of my 
favourite pieces - I’ve got jeans in my 
closet I’ve had for years. The denim 
in the collection reminds me of 90s 
off-duty street style. Supermodels from 
that time inspired me, including Cindy 
Crawford in that iconic Pepsi advert. 
Denim is such a key part of team 
Look's wardrobe. What staples 
could you not live without? 

I love denim. It’s definitely my go-to 
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Candice 

Swanepoel 

Interview 


outfit. I always feel good in jeans that 
fit me just right. In my personal time, 

I keep it pretty simple with denim cut- 
offs and a white tank top. It just makes 
life easier because it always looks good. 
Tell us how you'd style up your 
favourite piece from the range... 

One of my favourites is ‘The Stunner’ 
[the pair Candice is wearing on the 
previous pages] , a high-rise rigid 
denim that moulds to your body 
over time. The wash is a light blue with 

••My victory 
meal after a 
show? Burger 
and a beer 

distressing and holes on the knees. 

I love this style with a simple white 
button-down [shirt] . 

We all know jeans shopping can 
be tricky! What do you think 
makes the perfect pair? 

One that enhances the body and not 
only looks great, but also feels great. 
What's it like being an Angel? 

It comes with a different kind of 
responsibility. It’s not just about 
posing for shoots. People know 
your name and your personality. 

We’ve become like a family. 


How hard do you have to work 
outtogett/iatbody? 

Everyone’s body is different. I eat really 
healthily in general - 1 just feel better 
that way I try to train as much as I can. 
Sometimes I’m too tired after work, 
so I try to work out in the morning. 
Usually three or four times a week, or 
even if I do 15 minutes of running on 
the treadmill or yoga at home. It’s just 
about making the workouts fun. 

Do you ever let go and treat yourself? 
My victory meal (after a show) is usually 
a burger and a beer. I do love a full 
English breakfast as well - eggs, bacon, 
the whole thing, which actually, I don’t 
cut out during the show because 
breakfast you can eat whatever! 

How about beauty? Any top tips? 
Good skin comes from within and 
I make sure I eat nutrient-rich foods 
like fish, lots of veggies, nuts and 
foods that are rich in oils. 

What are your favourite 
beauty products? 

I use mostly natural products. Less is 
more in my opinion. I use coconut oil 
for my body and green-tea face wash . 
But I do love make-up. If I go to a 
festival, I really go for it and create a 
really dramatic eye. Max Eactor mascara 
is the best for that. I’ll apply it really 
thick so it looks like I’m wearing false 
eyelashes. Iswear by thatstuff. 

You've been with your boyfriend 
since you were 17. How do you 



balance your career and relationship? 

You have to freshen things up and try 
new things. Travelling a lot makes it 
exciting too, because we miss each 
other, so that’s helped a lot. You make 
sacrifices, but we’ve grown up together. 
And how about children? 

Do you think you'd like to 
be a mother yourself? 

At a certain point you do long for 
your own family, so I do think about 
it. But I still have a lot more to do. 

■ Candice ’s collection is available 
atMother.com and Stylehop. com. 


Admit it, how 
much would 
you love a pair 
ofwingstowear 
around the house? 



Shorts, 

£176 


Candice’s New Denim Col lection 

The top-notch tech noiogy used to create a signatu re super-soft 
denim makesthemwellworth the investment 

The high- 
waist fit 
accentuates 
your middie 


leans 


leans 

£207 


sesr 


leans 

£207 
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Vaseline. 


intensive care’ 
essential healing 


Ctrtaiy IWM fi B teep 
lidn hqM 3 wHiS 
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DRY SKIN 
RESTORED 
FOR 3 WEEKS 


New Vaseline® Intensive Care'" 
relieves very dry skin 
from the first application 
and keeps skin restored* for 3 weeks. 

Clinically proven 


THE POWER OF 
HEALTHY SKIN 


www.va5eline.c0.uk 



Bag 

£39.50 


Top 

£19.50 


Top j 

£29.50 
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Coat, £129 
Sweater, £69 
Skirt, £55 
Necklace, £22.50 

all Marks & Spencer 












Trainers 

ts £29.99 


M 






Zara Try this skirt with earthy shades I A.SOS Layer this top over a white shirt 
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Culottes 

£30 


Trousers 

£35 
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Wear this 
lip-print top 
with the 
matching 
miniskirt 


for a cute 

evening 

look 

Top, £28 
Culottes, £35 
Shoes, £35 
Sunglasses, £13 
Necklace, £15 
Bag, £40 
all River Island 






Necklace 

£25 
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Coat, £130 
Blouse, £42 ' 
Trousers, £42 
Shoes, £40 
Sunglasses, £14 
all Topshop 


Topshop 


Flatform 
sandals are 
back, and 
this time 
around 
they’re 
sporty Go 
effortless 
cool with 
a pleated 
midi skirt 







Banana Rebublic 


Dress 


Shoes 


£85 


Dress 

£85 


Dress 
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STYLED BY: KATE ANDREWS PHOTOS: SYLVESTER WANG HAIR: jAYZHANG USING AVEDA MAKE-UP: CAMILLA HEWITT USING MAC AND OPI COSMETICS MODEL: LILY AT MILK EASHION INTERN: PAIGE ANTHONY 




This embellished, 
collarlessjacket 
works just as well 
with a bright shift 
dress for a cool, 
minimal 
60s vibe 


Trousers 


Coat, £119 
Trousers, £39 
Shoes, £65 
Hat, £29 
Bag, £29 
ail Monsoon 





Digital edition isavailableon iPad, iPhone, Kindle Fire and Nook. Tap It To Buy It’ and 'look Newsfeed' are onlyavailable on iPad and iPhone 



Be The First 
ToA^fear... 


Be The First 
To Know 




Tap To Buy PLUS! Live News 

The items you love In every issue of LOOK 


DowiiLoad On Your iPad Or iPhone Now! 
Search for LOOK magazine on the Apple Newsstand 


W AppStore 








COMPILED BY: GEORGE DRIVER PHOTOS:REX FEATURES, PA PHOTOS 


Celebs Wear 

Higbsnoo\ 

That’s OK, ladies - we’re happy 
to share the high-street love 


Luq’s Bag 

Hot celeb brand alert! Belgian label 
Essentiel’s quirky, pop-art-inspired 
Perspex accessories are seriously 
designer looking. This one’s knockout 
with a glossy skirt but would look just 
as cool with a dressed-down combo. 




Fortescue 



Rosie’s Shirt 

Psychedelic and chic? Rosie knows how 
to nail a graphic print without overdoing 
it. A fash-pack staple with a nod to this 
season’s 70 s vibe, wear with jeans, under 
a shift dress or, well, with everything! 




to wear florals 
right now, this 
dress is giving us 
major Oriental 
trend inspo. And 
there’s a shirt 
dress, top and 
skirt in the same 
print, too. What 
more could 
we want? 


^ Wearoveracn^ 
white shiTtfor 
iirSant workchic. 
>-^^^Nai[the Far East 
trend with a slick 
t^Oupdoandapair 
ofsharp black heels. 

3 Layera chunky knit 
overthetopto 
work itasa skirt. 
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The 70s take centre stage this season as the high street fills with flares, silk 
blouses, floppy hats and retro-feel suede, plus an added sprinkle of Ziggy Stardust 


PHOTOGRAPHY: SIMON VALENTINO FASHION: CHLOE JACKSON 



Top, £14.99, New Look 
Skirt, £38, Mink Pink 
atASOS 

Shoes, £65, Office 
Watch, £129, Abbott Lyon 
Bag, £65, Topshop 


4 









Shirt, £75, Topshop 
jeans, £44.99, Mango 
Shoes, £86, 

Swedish Hasbeens 

Beit, £32.95, 

Massimo Dutti 

Bag, £12.99, New Look 
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Dress, £55, Topshop 
Clutch, £69, Reiss 


f 




Top, £6.99; polo neck, 
£9.99, both New Look 
Skirt, £35, Miss Selfridge 
Necklace, £67.50, 

Anna Lou Of London 
Bag, £40, Carvela 
at Kurt Geiger 
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Jacket, £225; trousers, 
£120, botin Reiss 
SInirt, £65, Topshop 
SInoes, £55, River Island 

Sunglasses, £108, Ray-Ban 





#LookatLFW 

What The LOOK Team Wears 
To London Fashion Week 


Here - and in our LFW video at Look.co.uk - we show 
you howto storm the FROW, high-street style 



Head of Fashion News 

@thelucyedit 

Trend-loving Luq^ is always willing to take 
a risk, especially when it comes to making 
a statement at the shows. Whether she’s 
glossing up this season’s must-have - indigo 
denim flares - or rocking bold illustrated 
designs, Lucy’s all about wow-factor pieces 
that work all day - and night - long. 


Jacket, £149, 

Boden 
Top, £69, Hobbs 
jeans, £42, 

Warehouse 

Shoes, £119, 

Boden 

Bag, £285, 

MiUimiUu.com 


Lauragravestock.com 

£99 
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Coat,£70,ASOS 
Top, £24.95, joules 
Skirt, £149, 

Autograph at 
Marks & Spencer 

Shoes, £99, Boden 
Necklace, £99, 

Lauragravestock. 

com 

Bag, £159, 

Modalu 





Jigsaw 

£69 


Marks & 

Spencer 


Ted Baker 

Shoes, £109, 

int Velvet 

Bag, £75, The 


Company 


Maria Coole 

Deputy Editor 

@cooletalking 

Queen of the bold print, Maria’s 
statement frocks and separates will 
totally brighten up the FROW Striking 
50s silhouettes and chic tailoring 
balance out the clashing patterns and 
bright shades, nailing the smart/casual 
vibe Just add a statement necklace. 


Coat, £175, French 
Connection 
Top, £24, 
Topshop 
Skirt, 
£199, Hobbs 
Shoes, £46, 
Topshop 
Necklace, 
£9.99, 
H&M 
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COMPILED BY: AMY DE KLERK PHOTOS: GEORGIA DAVEY SMITH HAIR AND MAKE UP: LISA COLEMAN USING DERMALOGICA AND LAURA MERCIER 
NAILS: SOPHIA STYLIANOU FOR JESSICA NAILS USING THE NEW WHISPER COLLECTION FOR SS15, AVAILABLE FROM MID-FEBRUARY 


Chloejackson 

FasMon Editor 

@ChloeFashEcl 

With clean lines and classic 
cuts, Chloe’s take on LFW 
nails her signature casual 
style, but with a smarter 
twist that’s totally FROW 
appropriate. Reds and 
oranges are amped up even 
more thanks to fashion-forward 
bold stripes. A flats mega-fan, 
chunky block boots are as high 
as she goes - after all, there’s 
nothing worse than running 
round the shows with blisters. 



Accessorize 

^ £12 



Coat, £85, 

ASOS White 

Shirt, £35, 

AtterleyRoad 

Culottes, 
£29.99; shoes, 
£29.99, 
both Zara 
Clutch, £22, 
Paul’s 
Boutique 
Jewellery, 
Chloe’s own 


Denim 
has been 
given a 
newspin, 
which 
is great 
forme 
as it’s 
my daily 
go-to 




foat,£109, 

Zara 

Dress, £56, 

The 5th 

Boots, £250, 

Kurt Geiger 

t#ag,£149, 

I Boden 

T^ecklace, 

Chloe’s own 
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Watch X\\tLook Team TalkAbout Their LFW Outfits 

To get the lowdown on our London Fashion Week looks 
and learn howto take on the hottest new-season trends, 
check out our video at Lookco.uk/whatlookwears, and 
follow us as we hit all the shows, ©lookmagazine. 




Dress, £65, 

Autograph 
at Marks 
& Spencer 

Sweater, 

£22.50, 

Marks 
& Spencer 

Boots, £75, 

River Island 

Bag, £58, 

Next 


Gemma Gow 

Deputy Fashion 
News Editor 

@gem_gow 

The stress of darting between shows won’t 
stop Gemma nailing her fave trends. Taking 
on the 70 s two ways with loud prints and boho 
dresses, she makes the look super wearable. 



44 This retro top 
and tailored trousers 
are a smarter way to 
nail the 70s look 


Top, £45, 

Marks & 
Spencer 

Trousers, £24, 

Dorothy 

Perkins 

Shoes, £50, 

River Island 

Bag, £25, 

Oasis 
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LOOK Promotion 



Extreme Lashes 

Thenumberone- 
seiiing mascara in the 

UK, Benefit They Ye 
Real*, £19.50, really 
doesn't need much 
ofan introduction 
It lifts, lengthens, 
separatesar? c/curls 
forthick, long lashes 
that can only be 
rivalled byfakes, 


C\UD % 


W.0 


— 


Super Serum 

Need a multitasker? 

CaudalieVinoperfect 
Radiance Serum, £45 

banishesdarkareas, 
evensoutskintone 
and adds radiance. 


BIRCHBOXV 





Cult Cleanser 

Thisdoes-it-all, 
hot-cloth cleanser 
forallskintypesis 
iconicfora reason. 
Once you've tried 
Liz Earle Cleanse 
& Polish, £13.25, 
you'll be hooked! 



laurametcief 


Wonder Cream 

You'll be hard pushed 
tofind a body butter 
as good as this. Laura 
MercierAmbre 
Vanille Souffle Body 
Creme, £44.50, 
isenrichedwith 
nourishingvitamins 
and smells heavenly. 


The Box Is Monthly. The Beauty Discoveries Are Endless. 


I f, like US, the sound of apersonalised 
beauty box delivered straight to 
your door gets your heart racing, 
you’ll understand just how excited 
we are about Birchbox. 

We all love to shop for the latest 
beauty must-haves, but wouldn’t it 
be great if you could get all the hottest 
new products sent to your house instead? 
Well, the clever people at Birchbox 
have come up with a subscription 
service that’s, quite frankly, the bee’s 
knees. And, trust us, it’ll totally 
transform your bathroom cabinet. 

For just £10 a month (plus shipping) , 
you can expect to receive at least five 
luxe beauty samples from all your 
favourite cult brands, such as the 


gorgeous English Laundry products 
(exclusive to Birchbox) and Benefit The 
POREfessional (RRP £24. 50) , as well as 
more niche products creating a buzz. 

The best part about this ingenious 
service (other than the monthly 
anticipatory bliss) is that each product 
is chosen according to your online 
personalised profile, so you can be sure 
everything you receive is specifically 
tailored to you. Once you’ve opened 
your beauty box, you get to try your 
samples, and anything you fall in love 
with is just a click away, full size on 
Birchbox’s e-shop. 

Be sure not to miss out by signing 
up at Birchbox.co.uk now- 2015 
has never looked so good! 


i! 



CAiJDAL 


first BOX , 

*5'. 

Promo code .• 

lookbbx 


Birchbox.co.uk 

Join Today! 



TERMS ANDCONDITIONS: *0ffer valid for new subscribers only when they sign upto a monthly, six-month or 12-nnonth subscription to receive £5 offtheirfirst box. To redeem the offer, enterthe promo code 
LOOKBBXatthecheckoutatBirchbox.co.uk. If purchasing a monthly subscription, the first box will be charged at £5 plus£2. 95 P&R Your ongoing subscription thereafter will be charged at £10 plus £2.95 P&P. 
Monthly subscriptions can be cancelled at any time; six-month and 12-month subscriptions are non-refundable. Notvalid with any otheroffer or discount. Only one use per customer. Offer expires 28 February 2015. 
Subscribers will get a selection offive beauty products in their February Birchbox; the box image shows one possible sample combination. 


FOLLOW BIRCHBOX @BIRCHBOXUK 


WORDS: GEMMAGOW PHOTOS: REX FEATURES 




jacket, £198 
Top, £24.50 
Skirt, £79.50 

ail jack Wills 

Socks and trainers, 
both stylist’s own 



E>dusive Intervdew 


4 


Richard 

Mc(^: 

I’ve Got Bij 
Plans For 
Jack Wills’ 



As the new creative 
director of JackWills, 
designer Richard Mcoll 
is giving the high-street 
favourite a fash-over 


m bought Jack Wills was all preppy shirts and 
I logo hoodies? Well, that was before catwalk 

I heavyweight Richard Nicoll joined the brand. 

I A style-set favourite and regular on the London 

m Fashion Week show schedule, Richard’s first 

collection as creative director drops this week, and we 
love it. Staying true toJW’s quintessentially British heritage, 
but adding a dose of grown-up cool, Richard’s created 
easy-to-wear staples - think parkas, skirt suits and Peter 
Pan-collar shirts in tweed, denim and bold prints. Oh, 
and each piece can be customised with cool patches 
- letters, cartoon imagery and retro logos - in store. We 
caught up with the man himself to find out more . . . 

We love jack Wills' new look, Richard. Why did you want 
to work with the label? 

I like its youthful approach to British dressing. I thought it 
would be fun to take on a big brand and refresh its DNA. 

How have you made it your own? 

I’ve embraced key elements, like the branded sweats, and 
made them part of the seasonal collection. Mixing heritage 
pieces with laid-back dressing is unique to Jack Wills. 

Describe the new Jack Wills girl. 

She’s smart, playful and stylish, but not a fashion slave. 

She respects affordable quality and authenticity 

What inspired the retro vibe of some of the pieces? 

A mash-up of two British youth movements - the 60s 
Youthquake and 90s Britpop. 

Did you enjoy designing for a different customer? 

Yes, I think the way 18-25-yGar-olds dress is interesting, with 
their mix of sportswear-inspired and British heritage pieces. 

What's your favourite item from the collection and 
how would you style it? 

I can’t pick one favourite, but I think the red mac is really 
strong and playful. I’d style it with a striped shirt under 
a grey crew-neck top and faded jeans. 

Are you a fan of the British high street? 

^s, it’s fascinating. It’s so powerful and quite unique to Britain. 

Who would you most like to dress? 

Jamie Dornan is perfect for the suiting. And Cara or Alexa 
would look great in the monogrammed parka. 




Mac, £89.50 
Top, £59.50 
jeans, £49.50 
Bag, £49.50 ^ 

all jack Wills 
Trainers, stylist’s own 
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ROBERTO CAVALLI 




The 70s Flares 

Layer a fine-knit sleeveless tunic over your flares for a minimal 
but chic look. If you’re arm conscious, wear it over a white blouse. 
Pair with sliders for extra fashion points. 
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LOOK High-Street Catwalk 




•Give this 
denim shirt 
a sporty spin 
by adding 
a neoprene 
skirt and 
white leather 
accessories 


lones Bootmaker 

£69 




Ash Studio 

jParisatAsh- 

footwear.co.uk 

£18 


Monki.com 

£25 


•Clash this 
skirt with 
contrasting 
coloured 
lines on your 
top half 


Missguided.co.uk 

£29.99 > 


TheBoyfriendJeans 

For effortlessly cool style, wear distressed boyfriend fits with 
sparkly courts and a silk shirt. For evening, a boucle jacket is the perfect 
cover-up - add an oversized envelope clutch and you’ve nailed it. 


The Stripy Mini 

Whether A-line or pencil, spring’s denim skirts are taking over from 
cut-offs this year. Wear this A-line number with an oversized sweater 
and Chelsea boots until the sun comes out. 
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•Work a 
suede mini 
dress under 
a denim coat 
forttie perfect 
throw on and 
go’ spring 
ensemble 


Oasis 

£25 


Dorothy 

Perkins 


ASOS 

£14 


Dorothy 

Perkins 

£22 


Marks & 
Spencer 

£22.50 


ASOS 

£55 






Topshop 

£46 


TheOversizedJacket 

For the weekend, you can’t go wrong with head-to-toe denim. Wear this 
slouchy jacket with skinnies and ankle boots for an effortless off-duty look. 
If skinnies aren’t your thing, throw it on over a simple shift. 



The Relaxed Dungarees 

Channel Alexa Chung and team your denim dungarees with 
a high-neck, frilly white blouse and Converse. Then swap your 
trainers for stilettos and you’ve got Friday night sorted. 
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LOOK High-Street Catwalk 



The Dream Denim Midi 

This waist-cinching, upper arm-hiding, hip-skimming dress 
is a wonder buy if ever we saw one! Add a chain-choker necklace 
and a faux-fur scarf for a glam take on denim. 



•Make this 
dress work 
forweekends 
by layering 
it over your 
favourite 
Breton top 


River Island 

£ 45 - 


>Vw 


H&M 

£ 39.99 


Unitea 
Colors of 
Benetton 

£ 39.90 


Miss 

Selfridge 

£39 


The Bardot Bodycon 

Show off toned shoulders and rock this dress on its own with spring’s 
knee-high gladiator sandals and a fringed bag. It’s a guaranteed hit 
come festival season, too. 
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STYLED BY: LUCIE CLIFFORD PHOTOS: SYLVESTER WANG HAIR: BROOKE NEILSON MAKE-UP: AFTON RADOjlCIC AT S MANAGEMENT USING LANCOME MODELS: CHARLOTTE 
Q.UITA JONES AT MODELS 1, ALICE LAEN AT M + P PHOTOGRAPHER'S ASSISTANT: BRUNO BAPTISTE FASHION INTERNS: SILVIA GONZALEZ, NIAMH ELLYS THOMPSON 




Why should my hair have 


in the shower? 


Now invite your body! 
to the Aussie party. 1 
With our new Body Washes. ■ 
Exotic ingredients, 
fab fragrance 
and skin that feels as 
smooth as a bundle 

of baby koalas. 




I \HEVi Aussie Body Wash 
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Beauty EdiOTSairis news 
on all things gorgeous 



The New 
Nails Are In! 

Chaneiaiways leads 
the way when it comes 
toon-trend colours. So 
when I spotted these 
three shades -Tenderly 
(purple), Paradisio 
(blue) and Desirio 
(pink)-inthespring 
collection, I couldn't 
waittonabthemall. 

Chanel Le Vernis 
Nail Colour in 
Tenderly, Paradisio 
and Desirio 

£18 each 


Your Hair’s 
NewBFP 

A d ry sea Ip isn't g la morous, 

I know, but with bitter-cold 
weatherand super-high 
central heating, ifyou're 
going to get it, now is 
thetime. Enter new 
wonder product Percy 
& Reed Totally Intensive 
Treatment Oil +,£24 It's 
coined asyour hair's BFF, 
because not only will it 
zap dandruff, but it'll 
promote healthy hair 
growth too. Rub two or 
three drops into your scalp ^ 
before bed, once a week, 
andthen brush itthrough 
with a paddle brush. 



Percy & Reed 
Hair's Best 
Friend Totally 
Intensive 
Treatment Oil+ 
£24 


^ERCY ^ REE^ 


nail 

FnfriJ 

TOmLY 

INTENSIVE 

TREVrrV’VT 

OIL+ 



looming 
Blush 

I’m a sucker for a 
gorgeous rosy cheek 
- that’s why I love this 
Autograph Pure Luxe 
Multi-Blusher in Soft 
Coral, £12.60. As weU as 
sweeping it on cheeks, it 
also looks great down your 
nose and over your eyehds 
for a naturally flushed 
and bright-eyed pop. 


Marks & Spencer 
Autograph Pure 
Luxe Multi-Blusher | 
in Soft Coral 

£12.50 


II 


The Wonder Foundation You’ll Love 


Hot news i n from the East ! Cush ion 
foundationsaretheanswerto perfect 
skin in Korea, and Lancomeand Kiko 
have finally launchedthem here. 

I nside the com pact is a sponge soaked 
infoundation, which mightsound 
strange, butwhenyoudipyour 
fingersorapplicatorin, the perfect 
amount of product comes offand 
coverage is super natural. Genius. 



Get Fashion 
Week ready 
with me and 
learn how 
to get killer 
brows using 
Stila'snew 
wonder buys. 
Look.co.uk/ 
fwbrows. 



WatchZoo^’s Must-See 
Friday Night Beauty 
Video On Your Mobile! 
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Hot 

OffTlio 

Catvvalb 

Looks 


Will you go retro, bright, 
floral or pastel this season? 

PHOTOGRAPHY: PHOEBE JONES 
WORDS 8e STYLING: SAMANTHA FREEDMAN 


Seventies 

Glamour 

Ifthere's ever been a time 
forafioppyfringeand 
tumbling waves, its now. 

At Matthew Williamson 
and DianeVon Furstenberg, 
the hair reference was 
polished 70s perfection. 
Trepwith a mousse, like 
Toni & Guy Prep Volume 
Plumping Mousse, £6.99,' 
says Mark Hampton, Toni 
&Guy'sglobalambassador. 
'TTiatway,you'llget 
longevity. Curl hair with 
a jumbo wand, pin each 
section up, let it cool, then 
shake it out.' Spray with 
L'Oreal Professionnel 
Tecni Art Shower Shine, 
£13.49, brushingthrough 
with a Mason Pearson 
Bristle Brush, £22.80, for 
body and sheen. With hair 
this good, you'll have to 
carryyourfedora. 
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Toni Guy 
Prep Volume 
Plumping 
Mousse 

£6.99 
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Mason Pearson 
Bristle Brush 

£22.80 


9 


TOreal 
Professionnel Tecni 
Art Shower Shine 

£13.49 




Rock Cobalt 
With Orange 


The hot shades to weartogetherthisseason are 
cobalt blue and tangerine orange, asseen on the 
catwalksat DKNYand Antonio Marras. But ifyour 
wardrobe isn't readyfora full-on injection of brights, 
you can make likethe jean PaulGaultiercatwalkand 
try them with make-up instead. 'A bold blue eye is my 
favourite look,' says make-up artist extraordinaire Pat 
McGrath. Make youreyes popwith a bright-blue liner 
i n t he wate r li ne - we love Aveda Petal Essence Eye 
DefinerinTidepool,£14. Add orange lips, which suit 
eve/y skin tone. Layer Bobbi Brown Art Stick in Hot 
Orange, £19.50, under Givenchy Gelee Dinterdit in 
Orange Distraction, £21.50. Wearthiscolourcombo 
andyou'll be seriously ahead in thestyle stakes. 


Aveda Petal 
Essence Eye 
Definerin 
Tidepool 

£14 


Givenchy 

Gelee 
D'Interdit 
in Orange 
Distraction 
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Ring A Ring O’ Roses 

When itcametofiowersonthecatwaik, designers didn't 
hold back. Theywere explosive at Desigual, Marchesaand 
Dolce ^Gabbana, where models had fresh roses twisted 
intotheirchignons, woven acrosstheircrownsand pinned 
above their ears. 'The best way to make this look work is 
tocentrepartyour hair loosely usingyourfingertips, 
thentieintoa low bun/ says Guido, Redken's global hair 
ambassador. Pin oneortwo flowers atatime, and stickto 
onesideofyourheadtomakethe look more wearable. 
Pairwith a matching velvety red lipandyouTlnailthe 
romantictrend. Ifyou don't havefresh flowers to hand, 
try some gorge accessories. 
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Pastel 

Perfection 

From popping pastel 
eyelineratFendito 
pretty pink eyeshadow 
at Matthew Williamson, 
softhuesarestilltopof 
spring's lust list. Luckily 
for us, they're anti-ageing, 
too. 'The newest pigments 
availableare so well made, 
with muchfinershimmers,' 
saysSharonDowsett, 
Maybelline UK make-up 
director. 'They don't look 
tacky, they're grown-up 
pastel metallics.' Wear a 
peachy pinkoverthe lid, a 
moss green underthe lower 
lashesandapopofcreamy 
pearlinthecornerofthe 
eyes toopen them up. 
Clarins Garden Escape 
6-Colour Eye Palette, £32, 
hasalltheshadesyou need. 
Then just finish with 
asuits-allnudelip. 

Clarins Garden \ 

Escape 6-Colour|r^ 

Eye Palette 

£32 
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HAIR: HEATH MASSI AT FRANKAGENCY.CO.UK USING HAIR REHAB LONDON MAKE-UP: ANDRIANI VASILIOU AT STELLA CREATIVE ARTISTS 
USING LANCOME MODEL: CATHERINE AT MILK MODEL MANAGEMENT CLOTHES: (FIRST SPREAD) FLORAL DRESS, ASOS; NECKLACES, 
DOROTHY PERKINS, FREEDOM ATTOPSHOP; CUTOUT DRESS, ASOS (THIS PAGE) DRESS, ASOS 






THE PERFECT MATCH FOR 
SMOOTHNESS ON THE GO 



order & 
collect 




Order by 6pm and collect 
from midday tomorrow 



let’s feel good 


Available in most Boots stores. Subject to availabilit)! Please see wwwi 30 ots.com/ordertodaycoflecttDmomaw for full 
terms & conditions about the Order a. Collect service. Geographical exclusions and charges apply. 





WORDS: SAMANTHA FREEDMAN PHOTOS: MIGUELYATCO 


Beauty 

Feature 


A-List Brow 
Expert Spills 
Her Secrets 

Still don’t thinkyou’ve got yonrs quite 
right? We asked Tracie Giles, celeb 
eyebrow shaper, for her hottest tips. . . 


Who Is Tracie? 

• She has her 
own salon in 
Knightsbridge, 
London 

• She’s been 
working in the 
permanent 

make-up world for 25 years. 

• 5D Hair-By-Hair Brows is 
her most famous treatment. 

• Her celebrity clients 
include Lydia Bright, Lucy 
Meek and Louise Roe. 



• 'Ovalfaces look best with 
a soft-angled eyebrow. 

• Round faces will su it h ig h-a rched 
brows, because thisadds length. 

• Square faces wi ll su it cu rved b rows, 
which balanceoutprominentangles. 

• Long faces wi ll a Iways look best 
with a horizontal brow. 

• Heart faces lookamazingwith 
a round, low-arched brow.' 

The most popular 
shape right now 

'Thicker, low-set eye brows a re in 
demandthanksto Cara Delevingne.' 

pt thick 


Try a growth-enhancing gel. My 
favourite is RevitaLash Hi-Def Tinted 
Brow Gel, £19.50, which encourages 
g rowth but is a Iso ti nted , so they look 
instantlythicker.' 

The trickto creating hair 
where there isht any. . . 

Tsto use waterproof brow products [we 





Hi-DefTinted 
Brow Gel 

£19.50 


love MAC Pro Longwear Waterproof ^ Revitalift 

Brow Set, £13.50], which won't wear 
off by the end ofthe day. Waxesare great 
forfaking hair. Alwaysapply them with 
athick, angled brush. [UOrealParis 
Brow Expert, £9.99, comes 
with a mini brush.]' 

Thickbrows 
dohtsuit 
everyone 

'Ifyou're older, they 
can make you look 
angry. Fora more natural 






finish, pluckthemslightlytoopen 
up your eyes' 

In between your normal 
waxing or threading 
appointments, always. . . 

Hide Stray hairs with a thickconcealer 
[we love Amazing Cosmetics Amazing 
Concealer, £19.50]' 

No two eyebrows should 
completely match 

I 'They're sisters, nottwins. Don't spend 
time trying to getthem to look identical.' 
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Subscribe To 
From £5 A Month* 
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QGo Digital, It’s Free! 
Every subscription 
comes complete with 
a free trial digital 
version - for iPad 
and iPhone. 



Looksubs.com/ 17u 
0330 333 4555 Quote code: 1 7U 

lines are open seven days a weekfliom Sam to 9pm 


*£14.99 payable every three months by UK Direct Debit. Offer open to new subscribers only. Finaiclosing date forallorders is 15 March 2015. Allorders purchased will begin with thefi rstavailable issue -please allow upto six weeks for delivery, eight weeks 
for overseas orders. Ihefree digital version can be withdrawn at any time during the subscription period. Direct Debit offer is available to UKsubscribers only. The fullsubscription rate isforoneyear, 51 issuesand includes postage and packaging. Ifthe 
magazine ordered changesfrequencyperannum, we will honourthe number of issues paid for, not the term ofthe subscription. Calls to0330 numbers will be charged at no more than a national landline call, and may be included inyour phone provider’s 

call bundle. For enquiriesand overseas rates contact magazinesdirect@quadrantsubs.com or call+44 330 333 0233. 



WORDS: CORINNE REDFERN PHOTOS: MIEEIE MACKINTOSH/INSTAGRAM 



GrunctLOn 
Kale Crisps 

If2014wasgoodforanything, itwas 
bringing manyformsof kaieto 
a supermarket nearyou. 'Kaiecrisps 
are perfect when Tm out and about/ 
says Millie. 'TheyYegreatforyour 
skin and keepyou going.' Nutritionist 
Amanda Ursellagrees: 'Kale contains 
lutein , vita m i n C a nd beta-ca rotene, 
allofwhichactasanaturalSPR 


fiiwp vniir^plf 


Add a Simple 
smoothie to 
your breakfast 


PopACMaPod 
In Your Bag 

You'llalwaysfind Milliecarrying a couple 
ofthese mini pots. 'When Tm rushing 
around during Fashion Week,! get really 
hungry/ she says. 'Chia Podsare tasty 
andfilling. I like the mangoflavour.' 
Made with sun-ripened chia seeds, 
fruit and coconut milk, Amanda says: 
'They're a great source of omega-3 fats 
andfibre,and brilliantforyourskin.' 


Whizz Up A 
Green Juice 

'Theonething I tryto have every day 
during LFWisa green juice, which 
I make at home,' says Millie. She uses 
coconut water, kale, spinach, ginger, 
lime and avocado. 'Avocado is amazing 
foryourskin,'saysAmanda. 'It'sgot 
plentyofgoodfatsandvitamin E, 
which keep it glowing and plump. 

Also, juices keepyou hydrated.' 


M make a green 
juice with coconut 
water, kale, spinach 
and avocado' 


Eat 

like 

Millie 

It's never 
been easier 
to eat the 
same 
healthy 
foods as 
Millie. 
Watch our 
exclusive 
video at 
Look.co.uk/ 
Millieas 
she shows 
you howto 
make her 
favourite 
FROW 
snacks. 


video Exclusive 


Snacks That 
-Give Me A 
FROWGlow’ 


Youn 


We visit the 
fashionistaat 
home to see how 
she keeps her skin 
flawless during 
her crazy LEW 
schedule. 
Watch our video 
atLook.co.uk/ 
Millie 
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Friday 13 March 


Let your kids, family or friends loose on your face and get people 
to sponsor you to keep it on for the whole day... if you dare! 

For more ideas visit rednoseday.com 

#RNDface 


nffjv 







#interview 


‘Women Love My ifiifr 

New-R)undMuscles’ 

Nominated for his third Oscar (for Ameiacan 
Snipei), Bradley Cooper, 40, tells us what life 
is really htee when aU your (irearns come true 


Hi, Bradley! Congrats on your 
nomination. We've got to say, you 
look amazing in American Sniper 
- what did you do to get in shape? 

Weight training - 1 got really strong. 

I remember going to an after-party at 
the Oscar [nominations] and people 
just deflect off you as you’re walking 
around. I felt one guy bounce off me 
and couldn’t believe it was A-Rod [Alex 
Rodriguez] . And he’s huge! I notice it 
even more now. I used to get bumped 
around like a pinball, but now I’m 
230 [lb] . I had to eat 6,000 calories a day 
Wow! We know you're loved-up with 
girlfriend Suki Waterhouse, but did 
your new-found muscles get you 
more attention from women? 
[Laughs] Ha! They love it. 

Speaking of Suki, you're moving 
to her hometown of London soon 
to bring The Elephant Man to the 
West End. Do you like travelling 
between the States and the UK? 

Yeah. I split my time, so I wouldn’t 
even say LA is home. Philadelphia is 
also my home. Home is where the 
heart is [laughs] . By living your life 
as an actor -if 
you’re lucky 
enough to be 
working as one 
-it’s [always 
going to be] 
a nomadic 
lifestyle. 

When did you 
first realise 
you wanted to 
be an actor? 
Iwas about 12 
and I lived next 
door to a movie 
theatre. My 
father and 
I would go and 



ILM 
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watch films, and I was always just in 
awe. The movies really affected me 
emotionally on such a level and [movies] 
became a huge part of my childhood. 

I just knew I wanted to do this. 

Have your friends and family 
members seen you in The Elephant 
Man on Broadway? 

^s, a few of them. My mum came to the 
show. She said she was able to forget it 
was her son on stage, which I took as 
a major compliment! But my friends 
and family have always been supportive, 
so it was great to have them there. 
Three Oscar nominations under your 
belt, a model girlfriend and directors 
desperate to work with you. Is life as 
amazing these days as you hoped? 
It’s better, much better. You know why? 
Because I’m comfortable in it. I don’t 
sit there [worrying] and going: ‘Oh my 
God, what?!’ [Instead] I feel like: ‘Yeah, 
as a human being I’m going to offer what 
I can, do the best I can and hopefully 
we’ll create something together. ’ 
That’s the best feeling actually - feeling 
a steady heartbeat through it all. 
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From sausage dog 
drawings to spiral 
giraffes, Stephan 
Brusche takes 
bananas to a whole 
new artistic level 


Got a bit carried away at the 
supermarket? Or just need to 
trickyourself into eatingyourfive- 
a-day? Take inspiration from artist/ 
bananaman, Stephan Brusche, 
who spends his ^ys crafting 
creative works from pieces of fruit 
and instagramming the results at 
@istee£ Now, if only he could do 
the same thing with chocolate. . . 




#instabaiiaiia 


#Trendinp: Now 


#books 


Stand Back, It’s A Mary-Off! 



If your name’s Mary there’s only one day when you’re allowed to publish a book, 
and that’s next Thursday ^p, as Mary Portas’ memoir Shop Girl hits shelves, so 
doesMaryBerry’sAbsoluteFavourites. But which one should you buy? 


On style... 

Mary Portas: ‘I am no good at 
a vintage layered look. I end up 
looking like [cross-dressing artist] 
Grayson Perry No offence, Grayson, 
it just doesn’t suit me. ’ 

Mary Berry: ‘I read fashion magazines, 
but most things are unsuitable for 
somebody of 79. You have to hunt 
at my age because, quite honestly, 
an arm is not beautiful at this stage. ’ 

On Food... 

Mary Portas: Aglass of really good 
Bordeaux with a bar of Dairy Milk. ’ 
Mary Berry: ‘I do try to eat lots of 


salads and healthy foods. But cakes 
are healthy too, you just eat a thin 
slice. There’s a lot of cheer in a cake. ’ 

On life... 

Mary Portas: ‘I’m married to a 
woman and I have a great family 
life. But I don’t want it to be the first 
thing that people think about. ’ 

Mary Berry: ‘People seem to want 
me to do [a selfie] with them all the 
time and I’m completely baffled. 
Presumably all they want to do is tweet 
it and say: ‘I just met Mary Berry ’ 

■ Shop Girl and Mary Berry ’s 
Absolute Favourites are out 26 Feb 


#netfLix 


Better Call Saul: Season One 


WeYe notsure how we survived the last two yearssinceBrea/c/hg 
Bac/ended.Thankfu[[y,theT\/godshaveheardourprayersand 
given usaten-episode 
prequei, detailing life 
BWW (Before Walter 
White) for his 
bumbling lawyer, 

SaulGoodman.Much 
funnierthanits 
predecessor, but just 
as dramatic, this is 
oneforanybodywho 
appreciatesaman 
in a lime-green shirt. 

M Out now 



House Of Cards: Season Three 

HeY55, hasa wrinkly neckandthemoralintegrityofa 
Twittertroll, butsomehowwestillfind FrankUnderwood 
(Kevin Spacey) 
attractive. Fresh from 
manipulating and 
murdering hiswayto 
thetopofthe White 
House, season three 
promisestoseethe 
political rug pulled out 
from underneath 
hispresidentialfeet. 

WeYe biting our nails 
justthinking about it. 

■ Out 27 February 
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#emojilove 


A new survey has found 
that singletonss who 
use emoticons in texts 
have S3 per cent more 
sex than those who 
communicate using, er, 
actual words. With that 
in mind, weVe come up 
with the following. . . 


1 


X 


= Ew, don't call me baby. 


S HHHHH 


: Let’s turn the lights off. 




3 


= Oh no, there has been a terrible accident at my great aunt's 
house and I mustgothereimmediately by helicopter. 


WORDS: CORINNE REDFERN PHOTOS: WIREIMAGE.COM, GEUY IMAGES, FAMOUS, WENN.COM 

SHOPGIRL BY MARY PORTAS (£16.99, DOUBLEDAY), MARY BERRY'S ABSOLUTE FAVOURITES BY MARY BERRY (£25, BBC BOOKS) 











LOOK Competition 




£ 2.50 


For your chance to win, just tell us: 
Which of the following are not 
a trouser sh^? 

(a) Culottes (b) Joggers 
(c) Brogues 


Toenter,callourhotline*on 

09052303201 

*BT calls co5t£1.02 per minute. 

Cost from other networks may be 
higher. Calls lastapprox2 mins. 

Enter online forfree 

Si m ply visit Look.co. u k/com petitions 
toenterthiscompetition forfree. 


Ortext...LOOKB 

followed byaspace,youranswer 
andyourfullname, house number, 
postcode and emailaddress to 
87088(UK). For example, text: 

LOOK B (answer) CHLOE JONES 14 
NNllLLchloejones@example.co.uk. 
(Max. 160 character limit.) Texts 
cost £1.50 pertext plus usual 
operator costs. 


*Lines are open from 17 February 2015 until midnight on 3 March 2015. 

Please ensure you provideyourfull name and address details as incomplete 
entries may be charged but not entered. Texts cost £1.50 pertext plus usual 
operator costs. BT calls cost £1.02 per minute. Cost from other networks may be 
higher. Calls last approx2 mins. Entrants must be over 18. When you enter by text, 
you may in future get SMS marketing messages fromTime Inc. (UK) LtdandLook 
magazine. Ifyoudontwantto, please end yourtext with NO INFO. SP: Spoke Ltd 
0333 202 3390. For normalTime Inc competition rules, see page 89. 


Win The ultimate 

Spree At Primark 

Snap up the freshest catwalklooks with a &ldO 
trolley dash around the high-street fave 


T his spring, Primark channels 
savvy dressing with clever 
cuts, stand-out prints and 
a palette of dazzling colour. 
To celebrate the arrival of 
SS15, the high-street giant is offering 
ten lucky Zoo^ readers £150 each 
to spend in store. 

Checked prints and statement 
jewellery highlight the geometric 
trend, while off-the-shoulder tops 
and embroidered dresses are perfect 
for a reworked boho vibe. 


This season’s sportswear features 
Aertex, perforated panels and 
structured neoprene, so working 
out is fashionable as well as practical. 

Primark also nails accessories - 
metal-capped handbags, strappy 
pewter sandals and industrial-style 
bangles all make an appearance 
for spring 2015 . 

Visit Primark.co.uk now to find 
your local store. Then all that’s left 
to do is plan what you’re going to 
spend the vouchers on! 


Necklace 

£8 


jacket, £17 
Top, £8 
Trousers, £14 
Sandals, £8 
Necklace, £4 
all Primark 


TERMS AND CONDITIONS: Competition closes at 11.59pm on 3 March 2015. Ten winners will each receive a Primark gift card to the value of £150. Gift cards may not be exchanged for cash or vouchers. Validly activated 
cardsare redeemable in fullor part paymentfor merchandise at participating Primark branches. The card ba lance will expire aftertwo years afterthe last card use. Gift cards may only be redeemed at UK Primark branches. 


¥ For more fantastic competitions, 

goto Look.co.uk/competitions 





Pisces 


20 February- 20 March 
You’re usually a 
messy person, but this 
week you ’re keen to 
de-clutter. Why not sit 
down and work out 
your expenses, too? 
That way you’ll know 
what you have left to 
splash on what you love ! 
LOOK OUT: Go shopping 
and keep your eyes 
peeled for bargains 

Callfor more*: 09058 171291 
ROI readers call: 156 078 7837 



Leo 


24|uly-23 August 

If you r routi ne is bori ng t he pa nts 
offyou, take some stepsthis week 
tochangeit.Startwiththesimpie 
stuff-even rearrangingyour living 
space can make a difference. 

IXX)K OUT: A bloke is d rivi ng you 
crazy, but ifyou just keep busy 
you'll be able to play it cool. 
Callformore*: 09058 171284 
ROI readers call: 156 078 7830 


Virgo 


24 August- 23 September 
You thoughtyou could handle 
a certain person, butyouYe 
starting to realisethey're beyond 
yourcontrol.Thisisn'ta bad thing, 
because it's time to move on. 
IjOOKOUT: Missing someone? 
Forgetaboutthem ! Somebody 
new is a bout to wa Ik i nto you r life . 
Callformore*: 09058 171285 
ROt readers call: 156 078 7831 


Sagittarius 

23 November- 21 December 

Fed up with your job? Maybe it's 
timefora change. Looktoyour 
hiddentalents- ifyou can thinkof 
a way to uti lise those specia I ski lls 
of yours, you'll be a lot happier. 
I.O0IC0UT:Stop putting yourself 
down - people appreciate you 
more thanyou think. 

Callformore*: 09058 171288 
ROI readerscall: 156 078 7834 

Capricorn 

22 December- 20 January 

Home and family are thefocus 
this week. Ifyou can spruce upyour 
surroundingsandgive certain 
relativesthe attention they want, 
you'llfeel pleased with yourself 
LOOKOUT: A controlli ng Vi rgo tries 
to put you down - be the bigger 
person and walkaway! 
Callformore*: 09058 171289 
ROI readers call: 156 078 7835 


Horoscopes 

Astrologer Jacqui Deevoy tells you what’s lined up this week 


Aries 

21 March -20 April 

Happy, enthusiasticandfull of 
lo ve fo r e ve ry 0 n e a n d e ve ryt h i n g - 
that's you ! Throw a celebration into 
themixandthiswillbeoneofyour 
favou rite wee ks of the yea r so fa r. 
LOOK OUT: Don't let anyone get 
i n the way of you r prog ress 
-you're a star right now. 
Callformore*: 09058 171280 
ROI readers call: 156 078 7826 

Taurus 

21April-21May 

You don't normally likethistime 
ofyear much, and it shows. But 
so what ifyourlove life isn't going 
quite howyou want itto? Don't 
hideaway, getoutthereand party. 
You won'tsayanythingyou regret. 
LOOKOUT: Don'tturn down a last- 
mi n ute i nvite - it cou Id lea d to love . 
Callformore*: 09058 171281 
ROI readerscall: 156 078 7827 


Gemini 

22 May- 21 June 

Althoughyou're happy inyour 
own company, you're going to 
need a chat with friendsthis week. 
A sussed and sassy Aries comes u p 
with a great suggestion - make 
su re you ta ke t he m u p on it . Love 
isintheairforsingleGeminis... 
LOOK OUT: Ma ke the fi rst move . 
Callformore*: 09058 171282 
ROI readers call: 156 078 7828 

Cancer 

22june-23july 

Thisweekisallabout work. You're 
the star of the show right nowand 
you're enjoying it. Acash surprise 
comes yourway, which not only 
relieves stress butalsogivesyou 
a big confidence boost. 

KXIKOUT: Beware the sweet-talking 
Taurean -you can do much better. 
Callformore*: 09058 171283 
ROI readers call: 156 078 7829 


Libra 

24 September-23 October 

Life might not have been a bed of 
roses lately, but it'ssettochange. 

I n fact, your love life a Iters beyond 
recognition because you take 
a brave step-communicating 
feelingsyou've kept hidden. 
LOOKOUT: Don't confuse being 
kind with being a doormat. 
Callformore*: 09058 171286 
ROI readerscall: 156 078 7832 

Scorpio 

240ctober-22 November 

Ifyou've been flagging on the 
exercise front, makeaneffortto 
pick up the pace - it'll be worth it in 
the long run. At work, you start to 
getthe appreciation you deserve. 
Allyou need now is a pay rise. 
LOOKOUT: Step away from the 
naughty Leo who leads you astray. 
Callfor more*: 09058 171287 
ROI readers call: 156 078 7833 


Aquarius 

21 )anuaty-19 February 

You love a good gossip, but it's vita I 
thatyou'recarefulaboutwhoyou 
say whattothis week. Something 
told to you in confidence may slip 
out, which could cause problems. 
LOOKOUT: He might look like the 
perfect man, but dig a little deeper 
andyou're infora surprise. 

Callfor more*: 09058 171290 
ROI readers call: 156 078 7836 


Live Medium 

Seek guidance from lost loved ones 
with our live mediums, call 

09061741997 * 1 “ 

Find Out What Your 
Future Holds! 

Contact our psychic experts now 
using a credit/debit card 
Call 0800 063 1472 

Or text LOOKTAROT (space) then your question to 
86655** (e.g.LOOKTAROT is my partnerthe 
one?) (£1.50 per message x 2) 


Photo: Rex Features. *Starlines are updated every Thursday. BT/Eircom landline calls cost 77p (ROI €1.25) per minute and last no longer than nine minutes. Calls from other networks and mobiles may be higher. You must have the bill 
payer’s permission. Callers must be 18+. SP: Spoke Ltd 0333 202 3390/ (ROI) 0818 205307. **BT calls cost £1.53 per minute. Cost from other networks may be higher. Lines are open from Sam lam every day, calls made outside of 
these hours will be charged. Maximum length for calls is 19. 6 minutes. Text readings cost £3 plus std rate msg. Psychics will promptly reply to all messages. When you text a psychic, you will get marketing messages from Time Inc. (UK) 
Ltd and Loo/r magazine. Howeveryou can reply NOINFO at anytime to unsubscribe from marketing messages. Helpline: UK0333 202 3392 (9am 5pm, Mon Fri). Service provider: Spoke Ltd, WIB 2AG. All calls are recorded. Readings 
are for entertainment purposes only. This service is regulated by Phonepayplus. 





Get The Spring LOOK 



Ariella London 
Bianoa Dress £199 

www.ariella.com 


FINISH 

THE 

LOOK 








Tiny Tea Gentle Detox Tea £20 

www.yourtea.com 


Drink in style £6.95 

www.yourtea.com 
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“Pic n Mix” V Locket 
Charms £3 each 

www.venuswithlove.co.uk 


Australian Bodycare Skin Wash harnesses 
the antibacterial and antiseptic properties 
of Tea Tree Oil to clean and protect your 
skin. An essential skin wash suitable for all 
the family and all skin types. £22.99. 
www.austrai ian bodycare.co. u k 
01892 750850 




Blossom Copenhagen ‘Feeling pretty 
forever’ Silver Stud Earrings £25 

www.jeweistreet.com/biossom 



« 
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Merci Maman 
Lovers Oval Plate 
Bracelet duo - £69 

www.mercimamanboutique.com 


Baby Pink Valentine’s Bracelet 
£ 10.00 

www.discobeads.com 


To Advertise Call 020 3148 2511 


V @FashionAdverts 



The LOOK Book 



Save 20% off your first order using code: LOOK 


www.jadore-style.co.uk 




WE ARE DIFFERENT 
AND ALWAYS WILL BE... 




To Advertise Call 020 3148 2511 


@FashionAdverts 


STYLED BY: CHLOEjACKSON PHOTO: SIMON VALENTINO HAIR: jAYZHANG USING AVEDA MAKE-UP: ATHENA SKOUVAKIS AT ERANKAGENCY.CO.UK 
USING RODIAL SKIN CARE MODEL: jOHANNA AT MILK EASHION ASSISTANT: SARAH BARLOW EASHION INTERN: MICHELLE MEEHAN 


Where To 

LOOK 


A Abbott Lyon 

jLjL.wwwabbottlyon.com 
Accessorize 0844 811 0069 
Alexander McQueen 

WWW alexandermcqueen . com 
Anna Lou of London 
wwwannalouoflondon.com 
ASOS www.asos.com 
AtterleyRoad 
www.atterleyroad.com 
Aveda www aveda. co.uk 

B Banana Republic 

www.bananarepublic.co.uk 
Bershka wwwbershka.com 
Bobbi Brown 
www.bobbibrown. CO. uk 
Bodenwwwboden.co.uk 
Boohoo wwwboohoo . com 

C Chanel available at 
WWW. selfridges . com 
Chloe available at 
www.sunglasses-shop.co.uk 
Clarins www clarins .co.uk 
Clarks www darks .co.uk 
Coast www.coast-stores.com 

D Diva at Miss SelMdge 
0845 1214517 


Dorothy Perkins 

www.dorothyperkins.co.uk 

E Epanouiwww.epanoui.co.uk 
Espritwww.esprit.co.uk 

Essentiel 

WWW. essentiel-antwerp . com 
Evans www.evans.co.uk 

F Erench Connection 

02070367200 

G GHD www.ghdhair.com 
Ghostwww.ghost.co.uk 
Givenchy www debenhams . com 
T TH&M www.hm.com 
JniHobbs www.hobbs.co.uk 

J jack \^nis WWW j ackwills . com 
Jigsaw 

www.jigsaw-online.com 
Jones www.jonesbootmaker.com 
Joules www.joules.com 
Just Eemale available at ASOS 


T^Kiko 

JL \.www.kikocosmetics.co.uk 
Kurt Geigerwww.kurtgeiger.com 

L Lancome available at 
www.selfridges.com 

Lauren Pope available 
at www.inthestyle.com 
littlewoods 
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Laum’sTbpTips 

•When I was young, my mum 
taught me less is more. I think 
this rule particularly applies to 
make-up - opt for a heavy eye 
or bold lips, never both. 

•Tma lover ofall things 60s, 
so I was happy to see that 
retro-inspired clothes are huge 
for SS15. The simplest way to 
tap into the look is by layering 
a polo neck under dresses, 
dungarees and, well, pretty 
much anything! 

•For radiant, 'screen-worthy' 
skin, use a hot-cloth cleanser 
every day and night. I've been 
using one by Liz Earle for years 
and I swear by it. 


Jumpsuit, 

Whistles 
Shirt, Erdem 
Shoes, Zara 
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I got my break 
while working 
on reception. . . 

...at members club Shoreditch 
House in London. One of the 
guests put me in touch with 
an agent, then I got asked to 
audition for MTV. I’ve been 
presenting ever since. 

Now I’m working 
(Xi Take Me Out. 

It’s super fun, but the days 
can be long. I’m in hair and 
make-up at Sam and we 
don’t wrap until gone 7pm. 

The best part 
of my job is. . . 

...travelling and meeting 
people. I’ve just finished 
a show called World’s Most 
Talented, where I got to visit 
japan, Malaysia, Germany, 
Sweden and Romania. 

If I wasn’t 
presenting. . . 

...I’d probably set up my own 
cafe. I make a mean toastie! 


A Gucci suit... 

...is the most treasured item 
in my wardrobe. It was a 
surprise from my boyfriend. 


Follow me. . . 

@Laura_|ackson 
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